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ideas-led —= strategists :: content creators :: brand builders

WHO IS ASHAY?
ASHAY is a boutique ideas+branding agency specializing in building culturally
relevant and meaningful campaigns that connect with and convert diverse target markets.

WE SPEAK IN CULTURE

HUH? What does that mean? African Americans, Gays & Lesbians, Latinos; these are some
examples of ways in which we’ve designed campaigns and messaging that speak to consumers
in a culturally relevant way, leading to fantastic results for our clients.

Nestled in, arguably, New York City’'s best borough — Brooklyn, since 1997, Ashay’s talented
team consists of creatives in design, technology, music and broadcast. We're like an ideas
factory... striving to churn out the most inspiring, sticky and compelling creative imaginable
to inspire the kind of loyalty that turns your customers into evangelists for your brand. That
is the kind of love that drives sales and builds relationships that last.

WE BELIEVE

=> in love

=» in fun as a mandate

=> in diversity

=> in the power of media

=> integrity is not negotiable

->» hope & change trump ignorance & fear
-> arbiters of fashion, design and pop culture are probably not sitting in a general market space... yes, we said it. snap!
=» reaching influencers and keeping them engaged = the holy grail

CERTIFICATIONS
M/WBE
NMSDC
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WHAT WE DO

» Strategy

Everything starts with strategy. Who are your users? What do they want? A healthy amount of research,
conversation, questions and discussion help us tease out and get to the core of how best to connect your
brand with its niche of henceforth, life-long, loyal brand ‘evangelists’.

» Branding
We believe that brands are living, breathing things. They have a soul and a belief system. As such, brand
identities deserve the same amount of care and attention that other living things do.

» Design + Technology
High impact design meets well thought out and carefully constructed user experience.

Our design and technology teams work collaboratively to create digital and interactive solutions. We utilize

Agile methodologies and open source technologies such as Drupal to build powerful CMS solutions, micro-sites
and event and product launch digital promotions.

Content —= Print :: web :: broadcast :: social
Our content and editorial teams work to develop a strategy that defines all aspects of content across multiple media.

Copywriting, script development for branded content, image sourcing, graphics production, photo and video shoots
are a few ways we help clients develop brand experiences that build loyalty and engagement.

OUR FULL CAPABILITIES

+ Creative Strategy + Corporate ldentity + Art Direction
+ Design Strategy + Creative Direction + Brochure
+ Content Strategy + Style Guides + Collateral
+ Social Strategy + Film / Video + Logo
+ Positioning + Copywriting + Screenwriting + Packaging
+ Audience Personas + Concept+ldeation + Poster + Print
+ Stakeholder Research + Editorial + Web Sites
+ Competitive Analysis + Content Curation + Applications
+ Behavior Testing + Content Licensing + Mobile (iPhone, Android)
+ Measurement + Post Production + Usability Testing
+ Brand Development + Music + Project Management
+ Brand Positioning + Photography + Content Management Systems
+ Brand ldentity + Social Media
+ Email Marketing
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WORK SAMPLES

The Ashay team believes that brands are living, breathing
entities; they have a soul and a belief system.

We’re proud of the achievements of our team — every project
we deliver is given the utmost care & attention. The following
is a hand-picked selection of some of our recent projects that
provide an insight into our creative output.

Take a look inside and see the love. . .

Ashay  718.625.5133
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CLIENT: IFETAYO
PROJECT: EMAIL CAMPAIGNS

Branding: Various Email Campaigns
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CLIENT: BROOKLYN COOPERATIVE
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Branding, Site Design, Drupal CMS Development
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Personal
Banking
Solutions-
Grow With Us

» Visa Check Cards
And Allpoint National
ATM Network

» Free Online Banking

» Free Mobile Text Messaging

» Overdraft Protection
And Online Bill Pay

» Free or Low-Cost Tax
Preparation

» Financial Education
Workshops

Just $15 to Join Us Today

Visit or call us at
'718.418.8232
to find out more.

la cooperativa de ahorro y crédito

BROOKLYN
COOPERATIVE

FEDERAL CREDIT UNION

WWW.BROOKLYN.COOP NCUA

CLIENT:
PROJECT:

BROOKLYN COOPERATIVE
READY. SET. GROW

Posters & Postcards

Asesoria
Financiera
Gratuita

Nuestros Expertos Asesores
Financieros Estan Listos
Para Trabajar Junto a Usted.
Pueden Ayudarlo a:

» Mejorar su Puntaje de Crédito

» Aprender C6mo Administrar
Deuda

» Generar un Presupuesto
Personal, y Mas

Ofrecemos asesoramiento
financiero individual a
todos los miembros de la

(.)L]._Stos‘? comunidad.
A Crecer.

Llame al 718.418.8232 para
concertar una cita.

la cooperativa de ahorro y crédito

BROOKLYN
COOPERATIVE

FEDERAL CREDIT UNION

WWW.BROOKLYN.COOP m

Move Your
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COOPERATIVE
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Recompensas
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For awners of Minority and Wamen-owned Businass Enterprises (MWBE), doing business with
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Click hare >>>

CLIENT: CUNY
PROJECT: M/WBE CONFERENCE:
PARTNERS IN SUCCESS
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A Conference for
Minority & Women-Owned
I, Business Enterprises.

of
NY [ies

Friday,

January 28th
9:00AM - 3:00PM
Two Court Square
Conference Center
23-14 44th Road
Long Island City, NY
11120

A Conference for
Minority & Women-Owned
Business Enterprises.

Friday,
January 28th
9:00AM - 3:00PM

U b
sty

o
NY [

M/WBE

300 - ‘Doing Business with CUNY.
10:15AM Presenter: Sharon Russell, Associate Controller,
Workshop A ‘CUNY Office of the University Cantroler

Top Ten Tips for finding out about procurement opportunities
atcuny.

9300 - How to Become a New York State Certiied WBE Vendor
11:158M Panelists: Walter Mawwell, Associate Director,

i1s NYC Department of Small Business Services.
Scott Munsn, Assaciate Cerlfication Specialit,
Empire State Development Corporation

Workshop B

Learn how to become a New York State Certfied MAWBE
Vendor and how to do business with New York State.

10:30AM - Navigating the CUNY ProcurementBid Solcitation Process,
11:158M ‘CUNY Procurement Panel
Paneliss: Mario Crescenzo, Jr., The City Colege
Witchell Henderson, LaGuardia Community College:
Marina 8. Ho, Esq., CUNY General Counsel
Carmen D. Martinez, Borough of Manhattan
Community College

haron Russell, CUNY Office of the University Controller

Workshop ©

MWBE vendors can ask questions and receive answers from
2 CUNY procurement panel,

12:00 Noon End of Session |

Two Gourt Square

2300 -
3:15PM
Workshop B

4:15PM
Workshop C

3:30PM -
Workshop D

4:30PM

Registration
Marketplace (Unil 4:30 PM)

Welcome & Plenary.
Emcees: David Garlock, Baruch College

Natasha Wilson, New York City College of Technology
Speaker: Cheryl McKissack, President McKissack &
MeKissack Construction - MIWBE Vendor

Construction Related Services Contract Opportunities at CUNY.
Presenter: efirey Weinstein

CUNY Office of Facilties Planning, Construction
and Management

Learn about CUNY' architectural and engineering services
contract opportunities - What CUNY procures and How CUNY.
ures,

How To Becom A New York Stats Certiied WWBE Vendor
Panlists: Walter Maxwell, Associate Director, External Affairs,
NYC Department of Small Business Services

Scott Munson, Associate Certifcation Specialst,

Empire State Development Corporation

Learn how to become a New York State Certified MAWBE
Vendor and how to do business with New York State.

Light Refreshments
How o Bid for CUNY Construction Contracts and Get Bonding,

insurance and Financs
Panelist: Michelle Castro-Bent, Associate Chief of Contracts,
CUNY Office of Faciltes Planning, Construction and Man-
agement; Timothy H. arshall, President & CEO, Jamaica
Business Resource Center; Sandra Wilkin, President of Women
Builders Gouncil & President of Bradord Construction

Find out about construction contract opportunities at CUNY.
and information on bondin, insurance and i

avalable from federal, state and private sources for small
business enterprses.

Green Building Design and You
Presenter: Jodi Smits Anderson, AIA, LEEDS AP
Director of Sustainabilty Programs

Dormitory Authority of the State of New York (DASNY)

Focus on integrative design rom its conceptual underpinnings
o actual case studies as well s its implementation from the
proposal and. ugh construction delivey.

End of Session I

CUNY
M/WBE CONFERENCE:
PARTNERS IN SUCCESS

Branding: Invite and Program Booklet, Event Signage

CLIENT:
PROJECT:

SPartners n

UCCesSS

The City
University
of
INew York
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CLIENT: NYNJ COUNCIL
PROJECT: BUSINESS EXPO 2011

Branding: Email Campaign + Website

The P e e
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| i THE COUNCIL
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VARIOUS BANNER ADS

View Online: http://www.ashay.com/worksamples/ TotalDevPro.com

Join our growing
community
of forums
and blogs.

Banner Ads

Visit the Virtualization Briefing Center*

* Achieving Virtualizarion is easier than achieving Nirvana Ask Questions.
Find answers.
Xerox Managed Print Services Xerox
LS Mer Managed
Print
ffl e urs Services
y click harg
Your Key Considerations for Disaster Recovery Planning are Here
Get Your Free eBook Now ; - iben
Get Ready for New Business B Click here A
Learn More
\ y

Your Key Considerations
for Disaster Recovery
Planning are Here

For AURN.com Visit the l)iﬂuaizaﬁbn_
| P - Briefing Center *

L—

Tayoia

@TOYOTA Get Your Free eBook Now

‘Get Ready for Mew Business

" *Achieuing Virtualizarion is easier
than achieving Mirveea

fisit boyota com

\Ashay 718.625. 5133



CLIENT: ROXANNA FLOYD
PROJECT: ONLINE BRANDING

Branding: Interactive Website
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CLIENT: AMERICAN URBAN RADIO NETWORKS
PROJECT: PROMOTIONAL MICROSITES

Design and Layout for Kool-Aid and Tyler Perry
Microsites

-~
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. NON-PROFIT ORG.

US POSTAGE

IFETAYO CULTURAL ARTS ACADEMY A Production of Dance, Drama and Culture

PAID
. BROOKLYN, NY
The West African proverb “Tell me whom you love, and I'll tell you who you - PERMIT #80

are” perfectly reflects the message of Ifetayo’s 21st year Annual Performance
“Soldiers of Love.” We look around us and we see the images of ourselves 629A East 35th Street
in our children and our people. Like soldiers nmitted to building for the Suite #2

future to uphold that which is most dear to us; we readily prepare and arm Brooklyn, NY 11203
ourselves with the ancient traditions of Africa through arts and culture as a www.ifetayo.org
means to heal and develop our communities. And most of all, with love, to

ensure our unity and vision for success.

Saturday, June 12th, 2010, 7PM
Ifetayo’s 21st Annual Performing Arts Youth Presentation

“Soldiers of Love”

Walt Whitman T| r at Brooklyn Center for the Performi
2900 Campus Road & Hillel Place, Bklyn, NY

Celebrating 21 years of artistic and cultural excellence, healing and
community building! Join us for this amazing performance by our youth,

www.ifetayo.org teachers and guest artists.

Admission: $25 orchestra / $20 Mezzanine / $15 Balcony

zations in Brooklyn (limited
e-Performance Reception

IFETAYO CULTURAL ARTS ACADEMY TSNS

SOLDIERS

celebrating

Sat i ay 21

Jun@éd2th, 2010 years
Cu i pm Zicellence

SOLDIERS

www.ifetayo.org

CLIENT: IFETAYO

PROJECT: SOLDIERS OF LOVE

Branding: Event Invite Design, Poster and Merch

SOLDIERS

\Ashay
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CLIENT: CATALYST
PROJECT: AD SERIES

Ad Campaign

They're
not hiding.

You're not seeking.

You won't benefit from women's talents unless you recognize them. Imagine
your advantage if you developed your entire workforce.

Talented women are all
around you.

Expanding opportunities for women and business Increase your
bottom line by investing

in them.

www.catalyst.org

Expanding opportunities for women and business

www.catalyst.org

\Ashay
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CLIENT: BALM IN GILEAD
PROJECT: BUILDING THE CAPACITY
CAMPAIGN

Print ad series
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MORE MOMEY,
MORE POWER,
MORE CHOICE.
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MORE MONEY,
MORE POWER,
MORE CHOICE.
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CENSUS 2010
BED-STUY: BE HEARD
BE COUNTED

CLIENT:
PROJECT:

Branding: Web Site and Web Banners

1 1
WLT IS THE CONEUSY |WHAT IT MEANT 70 BIO ETW v wouR PRIEY |

e | vesooures |

More Money, More Power, More Choice.

2010 Census

WHAT IT MEANS TO BED-5TUY
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CLIENT: CENSUS 2010
PROJECT: BED-STUY: BE HEARD
BE COUNTED

Branding: Camapaign ID, Micro site, Palm Cards, Ad,
Web Banners, T-shirt

ED-STUY!
E HEARD
E COUNTED

MORE MONEY, MORE POWER, MORE CHOICE.

Being counted means more political power and money for our omao
community including: health care/ schools/ job training e T 2010 CENSUS

2010 Census Fill out the 2010 Census form, include everyone staying withyou i ITSNOT

— | and mail it back immediately- but no later than April 15, 2010. = TOO LATE!

ﬁ comronene | 15 casy, safe and confidential. - MORE MONEY, MORE POWER, MORE CHOICE.
www.BedStuyBeCounted.com -

2010 Census

of your time to respond
staying with you.

BED-STUY: S
BE HEARD
BE COUNTED

Bed-Stuy! It is not too late to be counted for the Census.

SNSN3D oOLo¢

MAIL BACK
BY APRIL 15!

MORE MONEY, MORE POWER, MORE CHOICE.

2010 Census

-

More Power, More Money, More Choice.
Bed-Stuy: Be Heard Be Counted

Bods my;:c‘mm dcom www.BedStuyBeCounted.com

\
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CLIENT: CIBS
PROJECT: WEBSITE

Ipaum | Lown

e e s e Web Site - home + internals, Web Banners

‘THE COALITION FOR THE
IMPROYEMENT OF BEDFORD-
& TR STUYVESANT IS:
1 Coalition
| = In Action o Hriabis ey
| \ " o s

CIBS Mission News Events
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Healthy & Vibrant
Community

Creating o Healthy &
Wiksrant Community

Horw i yows hoar about CIRST:

'- » CIBS
= . In Action
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Bet -
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ighioht Burinasens: Foreclosure Prevention st O ! In Action
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B 1 ISIS Project

s 'he ISIS Project
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CLIENT: ISIS PROJECT
PROJECT: TRAINING TOOL

Training DVD design
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ASHAY MEDIA GROUP - CASE STUDIES

The ISIS Project

Radio One Inc.
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Connecting your orand 1o
digital users”?

We mobilize our “Digital Team” to place your brand across all digital platforms
where your customer congregates. At events, we connect your brand to your
customer in text, videos, music, contests and live experiences.

We kick off your marketing campaign across all digital channels in a way that
is relevant, respectful, welcoming and lasting and deliver results you can meao-
sure.

You keep your customer
Engaged

Excited

Passionate

Rewarded

Our projects have included, but are not limited to brand development, websites,

extranet sites, contesting, CD/DVD ROM presentations, mobile, events, SEM, origi-
nal content creation, planning and strategy.

ASHAY MEDIA GROUP - CASE STUDIES



The Challenge

Create a brand strategy and an inte-
grated awareness campaign for The ISIS
Project, an HPV and cervical cancer ini-
tiative targeting African American wom-
en on the need for regular screening to
ensure early diagnosis and treatment.

African American women have the high-
est cervical cancer death rate of any
group of women and die at twice the
rate of white women. Research showed
that lack of information, affordable
health care and a distrust of the medi-
cal industry contributed to the problem.

C - S Project
Intimate Sessons for Informed Sexuality

ASHAY MEDIA GROUP - CASE STUDIES



The Solution

Tclke advantage of the trust, respect, nurturing, emotional connection
and word of mouth influence among African American women. Em-
power them with the information about HPV and cervical cancer and
encourage them to educate each other. Speak to them with under-
standing while developing creative initiatives that allow them to see
themselves, their sisters, their mothers and their daughters as someone
they could help. The campaign: “Spread the Word! Save A Sister!”

During a two-year period, Ashay developed an interactive web site
with iconic representations of women of all ages, a promotional vid-
eo, email campaign with screensaver download, mobile extension of
website with alerts and wall paper download, print advertising, cam-
paign posters, postcards and a training video and public relations
campaign among Urban radio stations, local TV and cable networks
and newspapers to support the educational community seminars

featuring local health providers in five (5) cities.

Services Utilized

* Strategic Planning

* Branding

* |nteractive Website Development
* Email Campaign

* Public Relations Campaign

* SMS Mobile Campaign

* Print Advertising

* DVD Creation

* Video Production

* Visual Design

e Custom Application Development

ASHAY MEDIA GROUP - CASE STUDIES
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Save A Sister Campaign Ad, Poster, Postcard & Magnet

Sl}l‘n‘:‘il{] the Word.
Save A Sister,
from Cervical Cancer,

Spr(*au_l The Word
Save A Sister

The Results

* Total website page views 1,000,780

- ¢ Screensaver Downloads: 19,772

=« Wallpaper downloads: 1,378

* Average email open rate 59.55%

| i i Ak oy seemaialing fhiees * Average email click through rate 68.9%
B * Total aftendance at seminars: 3,739
= CARA Y * Total Media Impressions 6.85 Million
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RADIO
ONE

THE URBAN MEDIA SPECIALIST

The Challenge

Re-branding one of the nation’s largest me-
dia companies is no small task. Ashay was
charged with the exciting challenge of re-
branding the online image of the largest radio
broadcasting company that primarily targets
African-American and urban listeners. The
company also engages in the acquisition and
investment in other media properties.

The goals of the project were to upgrade the
visual impact of the company’s website, de-
velop a plan for exposing all brand properties
and devise a system of managing a rather
large body of content on the corporate web
site.

ASHAY MEDIA GROUP - CASE STUDIES



The Solution

The strategic planning phase of the
project smoothly transitioned to the de-
sign phase, where we mapped out and
detailed the new site structure, back-end
database design and functionality of the
new web-based content management sys-
tem. All aspects of the site redesign were
carefully evaluated and tested — including
global architecture. Once production was
complete, Radio One proudly launched its
new web presence that included:

* A visually engaging interface design

* A custom-built keyword search

* A custom Content Management that en-
abled its staff members to manage prop-
erty profiles, news and announcements,
careers and job postings, and maintain its
ever-growing list of Radio Stations.

Services Utilized

* Strategic Planning

* Branding

* Information Architecture

* Interaction Design

* Visual Design

e Custom Application Development
* Web Development

* Interactive Advertising

» Contesting

OuUR FROPERTIES

INVESTOR RELATIONE
CORPORATE SALES

CONTACT US

The Spirt Of HpHap

Meus ok erburaging ward?
‘an
Ow jusl --& :r::ﬁi.:-.-.:?:l;:' wil rr-- whestT

HoLLA AT ME]

| Station PortioBio:
53 stations In 16 urban markets In the United States.

CLICK HERE FOR MORE ON
RADIO ONE'S MARKETS

Station Quick Search

BLACKAMERIC Asruorcon

This tap-ling summary repor includes inssght inta
Black Amefica. gotads >

2008 Class of BE100s

Black Enterprise
Honors the Most
Successful Black-
Ownad
Companies
Publication's June
[ssue Marks he
36h Anniversary of
the BE 100s Repor
Chronicling the
Growth of US
Black Business
dathilg >
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Join the Radio One Family!

Redéo One, Inc.—The Urban Radbo Speciali=y, s one of the fasies! growing radiSSeisss
stations In 22 cites. We offor compatisive salares and benofits and seek applicaliElil
expifignced candidaigs. ik

Search Employment Opportunities P Balos

* Total website page views 2,050,000
* Unique visits and referrals to the Website: more than a 250% increase
* Average time on site increased to: 7 minutes

Ashay has proudly worked for other Radio One, Inc. owned companies
including, TV One, MiGente.com and BlackPlanet.com.

ASHAY MEDIA GROUP - CASE STUDIES



TV ONE - DIGITAL

A Brand New Venture - TV One

We took on the opportunity to build a new
online presence for the cable television
network, with an almost giddy enthusiasm.

gne

The Solution :
SHOWS

Develop an SEO-friendly, custom content
management system ripe with community
features: polls, quizzes, chat, forums, and
recipe manager to support G. Garvin’s hit
show “Turn up the heat” Our team also de-
veloped an extranet to manage the com-
pany’s communications with its affiliates.

FEATURED SHOWS

Services Utilized

* Strategic Planning

* Information Architecture

* Interaction Design

e Custom Application Development
* Web Development

Results

* Increased speed of deployment of con-
tent by 150%

* A 300 % increase in unique visits and re-
ferrals to the website with an average time
on site at 12 minutes

* An increase in website page views by
60%

SHOWS

SELECT A TIME IOME

ASHAY MEDIA GROUP - CASE STUDIES
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SCHEDULE VIDEO COMMUNITY ABOUT
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LOGIN | JOIN




Social Media - Black Planet

Challenge - Coming off the success
of the Cover Girl Queen Collection,
creator and celebrity makeup art-
ist Roxanna Floyd developed a new
make up concept called Beauty
Box and needed an engaging ap-
proach to launch the line.

Our Solution - Content Development
* Produce a behind-the-scenes
video series featuring the product
line

* Roll out on Black Planet - one of
the largest black social communities
* Shape supporting content through
contests and Q&A - Ask The Expert
Your Make Up Question.

* Email campaign to its members.

Services Utilized

* Strategic Planning

* Interaction Design

* Visual Design

* Video Production

* Social Media Campaign

Results

* Roxannad’s page generated over
200,000 visits in the first week.

* An increase in web traffic to Rox-
anna Floyd.com by 200%

ASHAY MEDIA GROUP - CASE STUDIES



CUNY/CUCF “Partnering for Opportunities”-
A Conference for Minority/Women Business Enterprises (M WBEs)

The City
l University C U C F
of CITY UNIVERSITY
\ New York CONSTRUCTION FUND

PARTNERING FOR
OPPORTUNITIES

A Conference for Minority & Women-Owned Business Enterprises
Procurement: Commaodities, Services & Construction

August 12th, 2013
9AM-3PM

John Jay College
of Criminal Justice
524 West 59th Street, NYC

JOIN US FOR
THIS FREE EVENT!

Register Today at
CUNYbiz.com




CUNY/CUCF “Partnering for Opportunities”
A Conference for Minority/Women Business Enterprises (M/WBEs)

A

City University of New York (CUNY) & City University Construction Fund

(CUCF). CUNY is the nation’ s largest leading public university, serving more than
480,000 students in 24 colleges and institutions. For the past five years Barfield
Public Relations has provided CUNY/CUCF with special events, creative design,
marketing, and public relations services to promote the University’ s Minority/\WWomen
Business Conference. In addition, we provided administrative services to the City
University Construction Fund.

Our Methodology

Our execution methodology consists of the core principles of client-centered
teamwork, dialogue, and results.

Our approach is comprised of three phases:

Phase 1 - Envision Planning

Phase 2 — Implementation/Execution

Phase 3 - Reporting — Post Publicity Client Lead/ Reference

Michelle Castro Bent, Chief of Contracts
Dept. Design, Construction & Management

555 West 57t Street, 16th FI.
New York, NY 10019
Michelle.Bent@mail.cuny.edu

O: (212) 541-0459




CUNY/CUCF “Partnering for Opportunities”
A Conference for Minority/Women Business Enterprises (M/WBEs)

A A

r

Campaign Objectives

o Shape Brand Message and establish identity for CUNY/CUCF MWBE Conference
o Create a website with online registration

o Design marketing assets } Ads, signage, digital screens

o Plan, organize, coordinate, and manage large-scale conference for women
and minority business owners

o Promote CUNY/CUCF MWBE Conference

o Educate women/minority business owners about the opportunities
offered by CUNY/CUCF

o Build CUNY/CUCEF brand by positioning it’ s capital construction program as CUNY’ s
public benefit corporation to support educational purposes of CUNY

—ap ‘.ﬂ




CUNY/CUCF “Partnering for Opportunities”

A Conference for Minority/Women Business Enterprises (M/WBEs)

4
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Media & Marketing Strategy

Develop media and marketing strategies that brand
CUNY/CUCF MWBE conference using the following

communications tools and activities:
v Registrant Management

and services
v Marketing Collateral
v'Web Site Design & Production
v Registration on Line
v Print Advertising
v Radio Interviews
v Media Management and placement
v Publicity
v Secure Speakers
v Logistics and venue selection assistance
v'On-site logistic and presence
v’ Evaluation Survey

v Compile a list of Certified M/WBESs procuring goods o
L

Creative Concept
“Partnering for Opportunities”
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PARTNERING FOR
OPPORTUNITIES

A Conference for Minority &
Women-Owned Business Enterprises

August 12th, 2013, 9AM-3PM

John Jay College of Criminal Justice
524 West 59th Street, NYC

JOIN US FOR THIS FREE EVENT!

Procurement:
Ce ities, Services & Ct

Register Today at CUNYbiz.com
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CUNY/CUCF “Partnering for Opportunities”

A Conference for Minority/Women Business Enterprises (M/WBEs)

Digital assets |

Match-Maker
Sessions

PROCUREMENTSPCA
DPPORTUNITIES "\




CUNY/CUCF “Partnering for Opportunities”
A Conference for Minority/Women Business Enterprises (M/WBEs)

[ [ CUCE Afternoon Workshops
H’i’l ; 12:15PM - 1:15PM

ads | invite | signage
. . W. ey o .::rg I:';pl::um t;i :I:vigmc CUCF’s Procurement and
University D W. LYNCH THEATRE, LEVEL L
. NY [
At

PARTNERING FOR
The Cit:
U e OPPORTUNITIES —
\ o NSTRL G N FUND A Conference for Minority & ‘
Nework Women-Owned Business Enterprises

JOIN US FOR THIS FREE EVENT! August 12th, 2013, 9AM-3PM We I c o m e

John Jay College of Criminal Justice
524 West 59th Street, NYC

hop E - Strategies to Accelerate Revenue Growth
12.84 - LECTURE HALL

hop F — Computing and Information Services at CUNY
12.85 - LECTURE HALL

Procurement:
Commodities, Services & Construction

PARTNERING FOR OPPORTUNITIES

August 12th, 2013

JOIN US FOR THIS FREE EVENT!
9AM-3PM

A Conference for Minority & Women-Owned Business Enterprises

John Jay College of
Criminal Justice

524 West 59th Street
New York, NY 10019

Procurement:

Commodities, Services & Construction -y - . .

Register Today at CUNYbiz.com

PARTNERING FOR OPPORTUNITIES

A Conference for Minority & Women-Owned Business Enterprises

Register Today at CUNYhiz.com
or call 212-726-2859 for more information.
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DURING OUR CONFERENCE, ATTENDEES WILL: N Y UNNERSIT
= Learn how to grow your business with CUNY and CUCF.

New York

X

+ Network with representatives and decision-makers from CUNY Colleges, 10:15AM - 3:00PM
Central Procurement Office, CUCF, New York State & New York City PARTNERING FOR OPPORTUNITIES
agencies, and procurement assistance and development programs. A Conference for Minority & M k t I
Women-Owned Business Enterprises ar e p ace
* Meet with CUCF’s Contractors: Construction Managers,
‘ Architects and Engineers. August 12th, 2013, 9AM-3PM STUDENT DINING HALL - SECOND FLOOR
« Discover the partnering opportunities available to firms for a wide array of
‘ commodities, services, construction, architectural and engineering projects. 4 - . B
‘ * Meet one-on-one with CUNY Colleges and CUCF at our Match-Maker Sessions. JOIN US FOR THIS FREE EVENT!
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Develop an integrated campaign to drive traffic to Ifetayo Cultural Arts’ 19th Annual Per-
formance and create awareness and increase student enroliment for their ongoing perfor-
mance and creative arts programs in Brooklyn.

Research revealed that 71% of African Americans believe it is important to stay together to
achieve gains in the community.

This target also has a strong connection to their African heritage.
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The Solution

Becouse Ifetayo connects African Americans to their
cultural African roots, the performance would focus on a
Congo community recognition tradition - “Mbongi.” The
campaign: The Urban Mbongi, Building and Healing the
Community was used to intfroduce Ifetayo’s programs. For
the 6-week campaign, Ashay tapped into the African arts
community and integrated text, video, Web and news to
engage this target market. A MySpace page was created
to invite affinity groups to make their members aware of
the event. New African music was added each week and
visitors were invited to sign up for mobile text alerts. An
interactive website was created for the event where visi-
tors could watch videos of previous performances, sign
up for newsletters, get MP3 downloads and communicate
with each other by sharing views on the Mbongi theme

of strengthening their communities. A linking strategy was
developed to create awareness about the youth programs
and connect it o other cultural programs.

Services Utilized

* Strategic Planning

* Branding

* Information Architecture
* Interaction Design

* Visual Design

* Custom Application Development
* Web Development

* Interactive Advertising

» Contesting

* Social Media Campaign
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The Results

* Attendance at the Performance: 1,200

Interactive Widget & Email Campaign

Hetayo's 19th Annual Cultural Arts Program Presentation
"The Urban Mbongi” at
Brooklyn College Center for the Parforming Arts
Saturday June 14th, 2008

{New York) June §, 2004 - fetayo’s 180 Annual Cultural Arts Program Presenindion “The
Urban Mbongi™

Join Matayo Cultural Arts as they clabrat Shalr 19th Anaual Culiusal Arts Program
n “THE URBAN MBONGT an arliss joumey dedicaled o the radisonal systerm of
hatdling community hiaugh Mbong

Mbengi I8 & community siructuns commemeg 1o validiling each and evory membars voice
Prisganisd by ha community's most precious it the yous, fatays will creativaly propose
how ey have brought and confinue i bring he ransformative mehod of Mbongi into the:
218t canvtury

Communities and Tamilies ioday are in need of Mbangi — an ancient ineasure 80 innovative
that it saems nawly invented. The Urban Mbong! is a show not to e misseal
Saturday, Juné 14th, 2008 - Curtaln: 7:00pm

The Walt Whitman Theater at
Brooklyn Center for the Performing Arts Brooklyn Collage

¢ Enroliment: doubled to over 1000, 49% increase from previous year
* Unique visits and referrals to the Website: more than a 300% increase

* Page views: 266,700

* Average time on site: 9.22 minutes

» Signed up for mobile text alerts: 398

* New email newsletter subscribers: 3,496
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