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ideas-led H strategists  ::  content creators  ::  brand builders

WHO IS ASHAY?
ASHAY is a boutique ideas+branding agency specializing in building culturally
relevant and meaningful campaigns that connect with and convert diverse target markets.

WE SPEAK IN CULTURE
HUH? What does that mean? African Americans, Gays & Lesbians, Latinos; these are some 
examples of ways in which we’ve designed campaigns and messaging that speak to consumers 
in a culturally relevant way, leading to fantastic results for our clients.

Nestled in, arguably, New York City’s best borough — Brooklyn, since 1997, Ashay’s talented 
team consists of creatives in design, technology, music and broadcast. We’re like an ideas 
factory… striving to churn out the most inspiring, sticky and compelling creative imaginable 
to inspire the kind of loyalty that turns your customers into evangelists for your brand. That 
is the kind of love that drives sales and builds relationships that last.

WE BELIEVE
R in love
R in fun as a mandate
R in diversity
R in the power of media
R integrity is not negotiable
R hope & change trump ignorance & fear
R arbiters of fashion, design and pop culture are probably not sitting in a general market space… yes, we said it. snap!
R reaching  influencers and keeping them engaged = the holy grail

CERTIFICATIONS
M/WBE
NMSDC

PROPOSED BRAND SLOGANS

==== PERSONALITY: SINCERITY==== 

1) BROOKLYN COOP.
WHERE YOUR FUTURE GROWS.

2) BROOKLYN COOPERATIVE 
YOUR VISION. YOUR VOICE

3) BROOKLYN COOPERATIVE 
GROWING COMMUNITY, FAMILY, YOU.
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==== PERSONALITY: EXCITEMENT ====

1) BROOKLYN COOP
READY. SET. GROW.

2) BROOKLYN COOP
LIFE FORWARD.

3) BROOKLYN COOP
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WHAT WE DO 

% Strategy 
Everything starts with strategy. Who are your users? What do they want? A healthy amount of research, 
conversation, questions and discussion help us tease out and get to the core of how best to connect your 
brand with its niche of henceforth, life-long, loyal brand ‘evangelists’.

% Branding
We believe that brands are living, breathing things. They have a soul and a belief system. As such, brand 
identities deserve the same amount of care and attention that other living things do.

% Design + Technology
High impact design meets well thought out and carefully constructed user experience. 

Our design and technology teams work collaboratively to create digital and interactive solutions. We utilize 
Agile methodologies and open source technologies such as Drupal to build powerful CMS solutions, micro-sites 
and event and product launch digital promotions. 

Content H Print  ::  web  ::  broadcast  ::  social 

Our content and editorial teams work to develop a strategy that defines all aspects of content across multiple media. 
Copywriting, script development for branded content, image sourcing, graphics production, photo and video shoots 
are a few ways we help clients develop brand experiences that build loyalty and engagement. 

OUR FULL CAPABILITIES
+ Creative Strategy 
+ Design Strategy
+ Content Strategy
+ Social Strategy
+ Positioning
+ Audience Personas
+ Stakeholder Research
+ Competitive Analysis
+ Behavior Testing
+ Measurement
+ Brand Development
+ Brand Positioning
+ Brand Identity

+ Corporate Identity 
+ Creative Direction
+ Style Guides
+ Film / Video
+ Copywriting + Screenwriting
+ Concept+Ideation
+ Editorial
+ Content Curation
+ Content Licensing
+ Post Production
+ Music
+ Photography

+ Art Direction 
+ Brochure
+ Collateral
+ Logo
+ Packaging
+ Poster + Print
+ Web Sites
+ Applications
+ Mobile (iPhone, Android)
+ Usability Testing
+ Project Management
+ Content Management Systems
+ Social Media
+ Email Marketing

ashay.com
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WORK SAMPLES 

The Ashay team believes that brands are living, breathing 
entities; they have a soul and a belief system.

We’re proud of the achievements of our team – every project 
we deliver is given the utmost care & attention. The following 
is a hand-picked selection of some of our recent projects that 
provide an insight into our creative output.

Take a look inside and see the love. . .

ashay.com
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FREEDOM TO MARRY
WHAT IS FTM?

Re-Branding Campaign
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Branding: Various Email Campaigns

IFETAYO
EMAIL CAMPAIGNS
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BROOKLYN COOPERATIVE
READY. SET. GROW

Branding, Site Design, Drupal CMS Development
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Visa Check Cards   »
And Allpoint National  
ATM Network  

Free Online Banking  »

Free Mobile Text Messaging   »

Overdraft Protection   »
 And Online Bill Pay 

Free or Low-Cost Tax  »
Preparation 

Financial Education   »
Workshops

Personal 
Banking 
Solutions–
Grow With Us 

WWW.BROOKLYN.COOP

Just $15 to Join Us Today

Visit or call us at 
718.418.8232 
to find out more.

Ready.
Set.

Grow.

BROOKLYN COOPERATIVE
READY. SET. GROW

Posters & Postcards

Asesoría  
Financiera 
Gratuita

Nuestros Expertos Asesores 
Financieros Están Listos 
Para Trabajar Junto a Usted.  
Pueden Ayudarlo a: 

Mejorar su Puntaje de Crédito  »

Aprender Cómo Administrar   »
Deuda  

Generar un Presupuesto   »
Personal, y Más

Ofrecemos asesoramiento 
financiero individual a  
todos los miembros de la 
comunidad.

Llame al 718.418.8232 para 
concertar una cita.

WWW.BROOKLYN.COOP

¿Listos?   
A Crecer.

Move Your 
Money And 
Enjoy The 
Rewards 

WWW.BROOKLYN.COOP

Ready.
Set.

Grow.

Classic banking   »
 services  

Excellent rates  »

Asset-building   »
 programs 

Your money   »
 invested in  
 your community

Postcard_Layout_5x7.indd   1 8/12/10   11:27:31 AM

Traslade Su 
Dinero y  
Disfrute las 
Recompensas 

WWW.BROOKLYN.COOP

Servicios financieros   »
 clásicos 

Excelentes tasas  »

Programas de   »
 generación de activos 

Su dinero invertido   »
 en su comunidad¿Listos?   

A Crecer.

SPANISH_Postcard_Layout_5x7.indd   1 8/12/10   11:39:53 AM
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Website - Home and Internal

CUNY
M/WBE CONFERENCE: 
PARTNERS IN SUCCESS
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Session Two – Construction Workshops
          2:30PM – 4:15PM

CUNY CUCF M/WBE – Procurement Workshop

Registration & Continental Breakfast

Marketplace (Until 12:00 Noon)

Welcome & Plenary
Emcee: DeMarco Morgan, Anchor & Reporter, 
WNBC 4 New York
Speakers: Natasha Wilson, New York College of Technology 
David Garlock, Baruch College  
Courtney Dupree, President, Hudson Bay Environment – 
M/WBE Vendor 

Doing Business with CUNY
Presenter: Sharon Russell, Associate Controller,
CUNY Of�ce of the University Controller

Top Ten Tips for �nding out about procurement opportunities 
at CUNY.

How to Become a New York State Certi�ed M/WBE Vendor 
Panelists: Walter Maxwell, Associate Director, 
External Affairs NYC Department of Small Business Services 
Scott Munson, Associate Certi�cation Specialist, 
Empire State Development Corporation 

Learn how to become a New York State Certi�ed M/WBE 
Vendor and how to do business with New York State. 

Navigating the CUNY Procurement/Bid Solicitation Process, 
CUNY Procurement Panel
Panelists: Mario Crescenzo, Jr., The City College 
Mitchell Henderson, LaGuardia Community College 
Marina B. Ho, Esq., CUNY General Counsel 
Carmen D. Martinez, Borough of Manhattan 
Community College 
Sharon Russell, CUNY Of�ce of the University Controller

M/WBE vendors can ask questions and receive answers from 
a CUNY procurement panel.

End of Session I

  8:00AM

  9:00AM

  9:00AM

  9:30AM –
10:15AM
Workshop A

  9:30AM –
11:15AM
Workshop B

10:30AM –
11:15AM
Workshop C

12:00 Noon

Session One – Commodities & Services Workshops
 9:30AM – 12:00 Noon

Registration

Marketplace (Until 4:30 PM)

Welcome & Plenary
Emcees: David Garlock, Baruch College 
Natasha Wilson, New York City College of Technology 
Speaker: Cheryl McKissack, President McKissack & 
McKissack Construction – M/WBE Vendor

Construction Related Services Contract Opportunities at CUNY
Presenter: Jeffrey Weinstein
Director of Procurement Services
CUNY Of�ce of Facilities Planning, Construction 
and Management

Learn about CUNY’s architectural and engineering services 
contract opportunities – What CUNY procures and How CUNY 
procures.

How To Become A New York State Certi�ed M/WBE Vendor 
Panelists: Walter Maxwell, Associate Director, External Affairs,
NYC Department of Small Business Services
Scott Munson, Associate Certi�cation Specialist, 
Empire State Development Corporation

Learn how to become a New York State Certi�ed M/WBE 
Vendor and how to do business with New York State. 

Light Refreshments

How to Bid for CUNY Construction Contracts and Get Bonding, 
Insurance and Financing 
Panelists: Michelle Castro-Bent, Associate Chief of Contracts, 
CUNY Of�ce of Facilities Planning, Construction and Man-
agement; Timothy H. Marshall, President & CEO, Jamaica 
Business Resource Center; Sandra Wilkin, President of Women 
Builders Council & President of Bradford Construction

Find out about construction contract opportunities at CUNY 
and information on bonding, insurance and loan assistance 
available from federal, state and private sources for small 
business enterprises.

Green Building Design and You
Presenter: Jodi Smits Anderson, AIA, LEEDS AP
Director of Sustainability Programs,
Dormitory Authority of the State of New York (DASNY)

Focus on integrative design from its conceptual underpinnings 
to actual case studies as well as its implementation from the 
proposal and pre-design phases through construction delivery.

End of Session II

12:30PM

  1:00PM

  1:30PM

  2:30PM –
  3:15PM
Workshop A

  2:30PM –
  3:15PM
Workshop B

  3:15PM

  3:30PM –
  4:15PM
Workshop C

  3:30PM –
  4:15PM
Workshop D

  4:30PM

SuccessPartners in

Friday, 
January 28th

9:00AM - 3:00PM 

C U C F
CITY UNIVERSITY 
CONSTRUCTION FUND

M/WBE

A Conference for 
Minority & Women-Owned 
Business Enterprises.

Two Court Square  
Conference Center
23-14 44th Road
Long Island City, NY 
11120

SuccessPartners in

Friday, 
January 28th

9:00AM - 3:00PM 

C U C F
CITY UNIVERSITY 
CONSTRUCTION FUND

M/WBE

A Conference for 
Minority & Women-Owned 
Business Enterprises.

Two Court Square  
Conference Center
23-14 44th Road
Long Island City, NY 
11120

SuccessPartners in

C U C F
CITY UNIVERSITY 
CONSTRUCTION FUND

M/WBE

A Conference for 
Minority & Women-Owned 
Business Enterprises.

Workshop TWO

SuccessPartners in

C U C F
CITY UNIVERSITY 
CONSTRUCTION FUND

M/WBE

A Conference for 
Minority & Women-Owned 
Business Enterprises.

Workshop ONE

CUNY
M/WBE CONFERENCE: 
PARTNERS IN SUCCESS

Branding: Invite and Program Booklet, Event Signage
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NYNJ COUNCIL 
Business EXPO 2011

Branding: Email Campaign + Website
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Various Banner Ads

View Online: http://www.ashay.com/worksamples/
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ROXANNA FLOYD
ONLINE BRANDING

Branding: Interactive Website
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American Urban Radio Networks
PROMOTIONAL MICROSITES

Design and Layout for Kool-Aid and Tyler Perry 
Microsites
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SOLDIERSSOLDIERS

IFETAYO CULTURAL ARTS ACADEMY 

6x9_Soliders_of_Love_Postcard_Front_Back_HORIZONTAL.indd   2 5/25/10   1:18:14 PM

IFETAYO CULTURAL ARTS ACADEMY IFETAYO CULTURAL ARTS ACADEMYIFETAYO CULTURAL ARTS ACADEMY 

SOLDIERSSOLDIERS

21
years

celebrating

of
excellence

IFETAYO
SOLDIERS OF LOVE

Branding: Event Invite Design, Poster and Merch
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Ad Campaign
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BALM IN GILEAD
BUILDING THE CAPACITY 
CAMPAIGN

Print ad series
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CENSUS 2010
BED-STUY: BE HEARD
BE COUNTED

Branding: Web Site and Web Banners
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Branding: Camapaign ID, Micro site, Palm Cards, Ad, 
Web Banners, T-shirt

CENSUS 2010
BED-STUY: BE HEARD
BE COUNTED

B
ED
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2010 CENSUS
IT’S NOT
TOO LATE!

MORE MONEY,  MORE POWER,  MORE CHOICE.
Bed-Stuy: Open your door to the Census Taker. 

By being counted you are standing up for the community 
and its needs.

If  you did not return a Census form by mail a Census Taker 
will visit your home from May 2010 through July 2010 to ask 
you the 10 questions on the form.

The process is safe and confi dential. All Census Bureau employ-
ees take the oath of  nondisclosure and are also sworn for life to 
protect the confi dentiality of  the data.

Please agree to take 10 minutes of  your time to respond 
and be sure to include everyone staying with you.

www.BedStuyBeCounted.com

MORE MONEY,  MORE POWER,  MORE CHOICE.

Being counted means more political power 
and money for our community including: 
health care / schools / job training.

Fill out the 2010 Census form, include 
everyone staying with you and mail it back 
immediately - but no later than April 15, 2010.

It’s easy, safe and confi dential.

www.BedStuyBeCounted.com
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2010 CENSUS
MAIL BACK 
BY APRIL 15!

Bed-Stuy!  It is not too late to be counted for the Census.

If  you did not return a Census form by mail a Census Taker  
will visit your home from April 2010 through July 2010 to ask  
the questions on the Census Form.  

The process is safe and confidential. All Census Bureau  
employees take the oath of  nondisclosure and are also sworn for  
life to protect the confidentiality of  the data.

Please agree to take 10 minutes of  your time to respond  
and be sure to include everyone staying with you.

When you participate in the 2010 Census, you’re making a 
statement about what resources our community needs going forward.  
Accurate data reflecting changes in our community are crucial in 
apportioning  seats in the U.S. House of  Representatives and deciding 
how more than $400  billion per year is allocated for projects like 
new hospitals, schools and job training.

More Power,  More Money,  More Choice.
Bed-Stuy: Be Heard Be Counted

www.BedStuyBeCounted.com
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MORE MONEY,  MORE POWER,  MORE CHOICE.
Being counted means more political power and money for our 
community including: health care/ schools/ job training.

Fill out the 2010 Census form, include everyone staying with you 
and mail it back immediately- but no later than April 15, 2010.

It’s easy, safe and confi dential.

www.BedStuyBeCounted.com
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CLIENT:
PROJECT: 

ashay.com

PROPOSED BRAND SLOGANS

==== PERSONALITY: SINCERITY==== 

1) BROOKLYN COOP.
WHERE YOUR FUTURE GROWS.

2) BROOKLYN COOPERATIVE 
YOUR VISION. YOUR VOICE

3) BROOKLYN COOPERATIVE 
GROWING COMMUNITY, FAMILY, YOU.

Copyright © 2010 Ashay Media Group - 718.625.5133

==== PERSONALITY: EXCITEMENT ====

1) BROOKLYN COOP
READY. SET. GROW.

2) BROOKLYN COOP
LIFE FORWARD.

3) BROOKLYN COOP

718. 625. 5133

CIBS
WEBSITE

Web Site - home + internals, Web Banners



CLIENT:
PROJECT: 

ashay.com

PROPOSED BRAND SLOGANS

==== PERSONALITY: SINCERITY==== 

1) BROOKLYN COOP.
WHERE YOUR FUTURE GROWS.

2) BROOKLYN COOPERATIVE 
YOUR VISION. YOUR VOICE

3) BROOKLYN COOPERATIVE 
GROWING COMMUNITY, FAMILY, YOU.

Copyright © 2010 Ashay Media Group - 718.625.5133

==== PERSONALITY: EXCITEMENT ====

1) BROOKLYN COOP
READY. SET. GROW.

2) BROOKLYN COOP
LIFE FORWARD.

3) BROOKLYN COOP

718. 625. 5133

CLIENT:

PROJECT: 

CENTER FOR 
CONSTITUTIONAL RIGHTS
BROCHURE + 
INTERACTIVE DVD

Brochure, Interactive DVD
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Training DVD design

ISIS PROJECT
TRAINING TOOL
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Book Design & Custom Illustrations

THE SISTER FUND
THE HOT STUDY
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case studies
The ISIS Project 

Radio One Inc. 

Ifetayo Cultural Arts

CUNY 
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We mobilize our “Digital Team” to place your brand across all digital platforms
where your customer congregates.  At events, we connect your brand to your 
customer in text, videos, music, contests and live experiences. 

We kick off your marketing campaign across all digital channels in a way that 
is relevant, respectful, welcoming and lasting and deliver results you can mea-
sure. 

You keep your customer
Engaged
Excited
Passionate
Rewarded

Our projects have included, but are not limited to brand development, websites, 
extranet sites, contesting, CD/DVD ROM presentations, mobile, events, SEM, origi-
nal content creation, planning and strategy.

Connecting your brand to 
digital users?
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The Challenge

Create a brand strategy and an inte-
grated awareness campaign for The ISIS 
Project, an HPV and cervical cancer ini-
tiative targeting African American wom-
en on the need for regular screening to 
ensure early diagnosis and treatment. 

African American women have the high-
est cervical cancer death rate of any 
group of women and die at twice the 
rate of white women. Research showed 
that lack of information, affordable 
health care and a distrust of the medi-
cal industry contributed to the problem.
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The Solution

Take advantage of the trust, respect, nurturing, emotional connection 
and word of mouth influence among African American women. Em-
power them with the information about HPV and cervical cancer and 
encourage them to educate each other. Speak to them with under-
standing while developing creative initiatives that allow them to see 
themselves, their sisters, their mothers and their daughters as someone 
they could help. The campaign: “Spread the Word! Save A Sister!”

During a two-year period, Ashay developed an interactive web site 
with iconic representations of women of all ages, a promotional vid-
eo, email campaign with screensaver download, mobile extension of 
website with alerts and wall paper download, print advertising, cam-
paign posters, postcards and a training video and public relations 
campaign among Urban radio stations, local TV and cable networks 
and newspapers to support the educational community seminars 
featuring local health providers in five (5) cities.

Services Utilized
• Strategic Planning
• Branding
• Interactive Website Development
• Email Campaign
• Public Relations Campaign
• SMS Mobile Campaign
• Print Advertising
• DVD Creation
• Video Production
• Visual Design
• Custom Application Development
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Website
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Website
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Email Campaigns
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Save A Sister Campaign Ad, Poster, Postcard & Magnet

• Total website page views 1,000,780
• Screensaver Downloads: 19,772
• Wallpaper downloads: 1,378
• Average email open rate 59.55%
• Average email click through rate 68.9%
• Total attendance at seminars: 3,739
• Total Media Impressions  6.85 Million

The Results
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Re-branding one of the nation’s largest me-
dia companies is no small task.  Ashay was 
charged with the exciting challenge of re-
branding the online image of the largest radio 
broadcasting company that primarily targets 
African-American and urban listeners. The 
company also engages in the acquisition and 
investment in other media properties.

The goals of the project were to upgrade the 
visual impact of the company’s website, de-
velop a plan for exposing all brand properties 
and devise a system of managing a rather 
large body of content on the corporate web 
site.

The Challenge
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The strategic planning phase of the 
project smoothly transitioned to the de-
sign phase, where we mapped out and 
detailed the new site structure, back-end 
database design and functionality of the 
new web-based content management sys-
tem. All aspects of the site redesign were 
carefully evaluated and tested — including 
global architecture. Once production was 
complete, Radio One proudly launched its 
new web presence that included:

* A visually engaging interface design
* A custom-built keyword search
* A custom Content Management that en-
abled its staff members to manage prop-
erty profiles, news and announcements, 
careers and job postings, and maintain its 
ever-growing list of Radio Stations.

Services Utilized
• Strategic Planning
• Branding
• Information Architecture
• Interaction Design
• Visual Design
• Custom Application Development
• Web Development
• Interactive Advertising
• Contesting

The Solution
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Radio Properties
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Careers & Sales

The Results

• Total website page views 2,050,000
• Unique visits and referrals to the Website: more than a 250% increase 
• Average time on site increased to: 7 minutes
 
Ashay has proudly worked for other Radio One, Inc. owned companies 
including, TV One, MiGente.com and BlackPlanet.com. 
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TV ONE - DIGITAL

A Brand New Venture - TV One

We took on the opportunity to build a new 
online presence for the cable television 
network, with an almost giddy enthusiasm.  

The Solution
Develop an SEO-friendly,  custom content 
management system ripe with community 
features: polls, quizzes, chat, forums, and 
recipe manager to support G. Garvin’s hit 
show “Turn up the heat”  Our team also de-
veloped an extranet to manage the com-
pany’s communications with its affiliates.

Services Utilized
• Strategic Planning
• Information Architecture  
• Interaction Design
• Custom Application Development
• Web Development

Results
• Increased speed of deployment of con-
tent by 150% 
• A 300 % increase in unique visits and re-
ferrals to the website with an average time 
on site at 12 minutes
• An increase in website page views by 
60% 
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Black Planet.com - Social Media 
Social Media - Black Planet 

Challenge - Coming off the success 
of the Cover Girl Queen Collection, 
creator and celebrity makeup art-
ist Roxanna Floyd developed a new 
make up concept called Beauty 
Box and needed an engaging ap-
proach to launch the line.  

Our Solution - Content Development  
• Produce a behind-the-scenes
video series featuring the product 
line 
• Roll out on Black Planet - one of
the largest black social communities
• Shape supporting content through
contests and Q&A - Ask The Expert 
Your Make Up Question. 
• Email campaign to its members.

Services Utilized
• Strategic Planning
• Interaction Design
• Visual Design
• Video Production
• Social Media Campaign

Results
• Roxanna’s page generated over
200,000 visits in the first week.
• An increase in web traffic to Rox-
anna Floyd.com by 200%  



 
CUNY/CUCF “Partnering for Opportunities”-  
A Conference for Minority/Women Business Enterprises (M WBEs) 



 
CUNY/CUCF “Partnering for Opportunities” 
A Conference for Minority/Women Business Enterprises (M/WBEs) 

City  University of New York (CUNY) & City University Construction Fund 
(CUCF). CUNY is the nation’s largest leading public university, serving more than 
480,000 students in 24 colleges and institutions.  For the past five years Barfield 
Public Relations has provided CUNY/CUCF with special events, creative design, 
marketing, and public relations services to promote the University’s Minority/Women 
Business Conference.  In addition, we provided administrative services to the City 
University Construction Fund.  
 
Our Methodology  
 
Our execution methodology consists of the core principles of client-centered  
teamwork, dialogue, and results.  
 
Our approach is comprised of three phases:  
Phase 1 - Envision Planning 
Phase 2 – Implementation/Execution   
Phase 3 - Reporting – Post Publicity  
 
 

Client Lead/ Reference 
 
Michelle Castro Bent,  Chief of Contracts 
Dept. Design, Construction & Management 
555 West 57th Street, 16th Fl. 
New York, NY 10019 
Michelle.Bent@mail.cuny.edu 
O: (212) 541-0459  
 



Campaign Objectives 
 
o  Shape Brand Message and establish identity for CUNY/CUCF MWBE Conference 
 
o  Create a website with online registration  
 
o  Design marketing assets } Ads, signage, digital screens  

o  Plan, organize, coordinate, and manage large-scale conference for women  
and minority business owners 
 
o  Promote CUNY/CUCF MWBE Conference 
  
o  Educate women/minority business owners about the opportunities  
offered by CUNY/CUCF 
 
o  Build CUNY/CUCF brand by positioning it’s capital construction program as CUNY’s 
public benefit corporation to support educational purposes of CUNY 

CUNY/CUCF “Partnering for Opportunities” 
A Conference for Minority/Women Business Enterprises (M/WBEs) 



Media & Marketing Strategy 
Develop media and marketing strategies that brand  
CUNY/CUCF MWBE conference using the following 
communications tools and activities: 
 
ü   Registrant Management  
ü  Compile a list of Certified M/WBEs procuring goods  
     and services 
ü  Marketing Collateral 
ü Web Site Design & Production 
ü  Registration on Line 
ü  Print Advertising 
ü  Radio Interviews 
ü  Media Management and placement  
ü  Publicity 
ü  Secure Speakers 
ü  Logistics and venue selection assistance   
ü On-site logistic and presence 
ü  Evaluation Survey  
 
 
Creative Concept 
“Partnering for Opportunities” 

 
 

CUNY/CUCF “Partnering for Opportunities” 
A Conference for Minority/Women Business Enterprises (M/WBEs) 



CUNY/CUCF “Partnering for Opportunities” 
A Conference for Minority/Women Business Enterprises (M/WBEs) 

Digital assets |  



CUNY/CUCF “Partnering for Opportunities” 
A Conference for Minority/Women Business Enterprises (M/WBEs) 

ads |  invite |  signage  
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The Challenge

Develop an integrated campaign to drive traffic to Ifetayo Cultural Arts’ 19th Annual Per-
formance and create awareness and increase student enrollment for their ongoing perfor-
mance and creative arts programs in Brooklyn.  
 
Research revealed that 71% of African Americans believe it is important to stay together to 
achieve gains in the community. 

This target also has a strong connection to their African heritage.
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The Solution

Because Ifetayo connects African Americans to their 
cultural African roots, the performance would focus on a 
Congo community recognition tradition - “Mbongi.” The 
campaign: The Urban Mbongi, Building and Healing the 
Community was used to introduce Ifetayo’s programs. For 
the 6-week campaign, Ashay tapped into the African arts 
community and integrated text, video, Web and news to 
engage this target market. A MySpace page was created 
to invite affinity groups to make their members aware of 
the event. New African music was added each week and 
visitors were invited to sign up for mobile text alerts. An 
interactive website was created for the event where visi-
tors could watch videos of previous performances, sign 
up for newsletters, get MP3 downloads and communicate 
with each other by sharing views on the Mbongi theme 
of strengthening their communities. A linking strategy was 
developed to create awareness about the youth programs 
and connect it to other cultural programs. 

Services Utilized
• Strategic Planning
• Branding
• Information Architecture
• Interaction Design
• Visual Design
• Custom Application Development
• Web Development
• Interactive Advertising
• Contesting
• Social Media Campaign
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MySpace
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 Interactive Widget & Email Campaign

• Attendance at the Performance: 1,200
• Enrollment: doubled to over 1000, 49% increase from previous year
• Unique visits and referrals to the Website: more than a 300% increase
• Page views: 266,700
• Average time on site: 9.22 minutes
• Signed up for mobile text alerts: 398
• New email newsletter subscribers: 3,496

The Results




